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Delving into the Discour se: Approachesto News Valuesin Journalism Studies and Beyond

In this report we provide a cross-disciplinary awew of the ways in whiclhews valuetiave been and can be
studied. Divided into three sections, the repoviecs the Media/Journalism Studies literature (iotida 1),
studies oln news photography in Section 2, and @e8tfocuses on news language and the Linguistics
literature.

1. Newsvalues and M edia/Jour nalism Studies
1.1 Overview

Within the Media/Journalism Studies literature, saxalues are widely perceived of as existing extigrmo
the news story text, for instance as values exjstirthe minds of journalists (Palmer 2000: 45; Blmach
2004; Harrison 2010: 248; Kepplinger & Ehmig 2008; Schultz 2007: 19®trombéck et al. 2012: 719), or
as ‘routine and highly regulated procedures’ (Gudds Elliot 1979: 114), as systems of criteria cahto the
decision making process as to what will or will betselected as news (Westerstahl & Johansson 1994:
Palmer 2000: 45), and as ideological constructdl #8a3: 184; Herman & Chomsky 1994: 298; McChesney
1999; Curran & Seaton 2003: 336). Not only are neages ‘used’, ‘applied’ or ‘adhered to’ (Lavie &
Lehman-Wilzig 2003) in the journalistic process\tthave the ability to ‘influence selection” (McQU2005:
310), ‘drive’ coverage, and ‘dominate’ practiceg$&Neill & Harcup 2008). For some, they are pdra &acit
newsroom culture that newcomers quickly absorbiatginalize’ (Allern 2002: 139) and are even ddsedli as
being ‘in the woodwork’ (Allern 2002: 139). Concerg prevalent approaches to researching news values
Harrison (2006: 136) summarizes news value anafgsia form ofcontent-based research which makes
judgements about the production process by attewnpdi identify the way in which a “property of an
event...increases its chance of becoming “newslt fmld]. Alongside content analysis — the prevateathod
— journalism research into news values also sonestiemploys ethnographic approaches, such as xeng
and newsroom observations.

1.2 The foundations of news values research

Walter Lippmann (1922) is widely acknowledged asfilst person to suggest attributes or conventionthe
selection of news items to be published (p. 228)véver, the most cited work on news values has thesrof
Galtung & Ruge (1965; see Hjarvard 1995 for an antof how their approach has been (mis-)applied by
researchers). Their work has been held up as do@dation study of news values’ (Bell 1991: 15b§ ¢arliest
attempt to provide a systematic definition of newsiness (Palmer 1998: 378), an innovative stédia
1999: 63), and as promising to become ‘a classi@mbkscience answer to the question “what is netws?”
(Tunstall 1970: 20). Most of the research sinceli®@0s, including that in Linguistics (see Secynhas used
Galtung & Ruge as the starting point. Since thppraach has become the dominant conceptualizatinaves
values in journalism research (also noted by Has&it©’Loughlin 2007: 31), we will devote space h&se
explaining their research before detailing howais lheen taken up by subsequent researchers.

! For alternative overviews, see O’'Neill & Harcu®(8) or Brighton & Foy (2007: 8-14). Our survey domt take into
consideration concepts such as frames, agendagajtitekeeping etc. which have been identifieovaslapping to some extent with
news values analysis (see for example Allan 198Inson-Cartee 2005). It also does not consider otheceptualizations of
‘values’ as they apply to journalists’ work ethi€ar example, Johnson & Kelly (2003) conflate therts ‘journalistic values’ with
‘news values’. ‘Values’ for them include accuracyaalance (p. 116), and their study adopts theeqanalization of values
proposed by Johnstone et al. (1976) in terms ofrthes’ journalists and editors play in carryingtaheir duties (such as ‘participant’
role, ‘neutral’ role, ‘interpretive/investigativedle and ‘disseminator’ role). Fuller (1996) alszidises on standards and guidelines by
which journalists work. These include: objectivigcuracy, fairness, neutrality, intellectual hapedegrees of proof. We will not
include such conceptualizations of ‘news valuesitirer do we include approaches to how news orgéoizs can create ‘value’
through strategies such as becoming a trustedadi@se Picard 2010 on value creation). We alsnad@rovide comprehensive
coverage of all research that is focused primaniltheapplicationof news values/factors analysis to various datis sence this

body of work is vast and does not always criticalhgage with methodology and the validity of sumttdrs/values. We only include
key studies of such research where relevant. Fumibve, textbooks and professional ‘how to’ books @xample Kobré 2008) are
also excluded.
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The approach to news values posited by Galtung geRsi firmly centred on hoevents become news.
Quite simply, an event ‘either possesses themdfaaif newsworthiness or ‘news factors’] or doespussess
them’ (Galtung & Ruge 1965: 71). Thus it appeast the events themselves are somelmwestedor infused
with newsworthiness. The list of ‘news factors’ttiaaltung & Ruge propose are a set of selectiosedan
‘common-sense perception psychology’ (p. 66), ee#irough analogy to radio wave signals. They esigg
that 12 factors are at play any time any evenbisitlered worthy of reporting as ‘news’. Theseudel
Frequency, Threshold (absolute intensity, intenisityease), Unambiguity, Meaningfulness (cultural
proximity, relevance), Consonance (predictabilitgmand), Unexpectedness (unpredictability, scgrcity
Continuity, Composition. These first eight factarse to be read as ‘culture-free’, solely basedencgption,
whereas the remaining four factors are culture-bdolihese are: Reference to elite nations, Referenekte
people, Reference to persons, Reference to sorgatkopative. (A more detailed definition/explanataireach
factor is offered in Table 1 in the appendix.)

In talking about these news factors, Galtung & R{i@65: 65) propose a ‘chain of news communication’
that involves processes of selection, distortiooh @plication. From this, they hypothesize thatrtigge an
event satisfies the criteria/news factors, the niikedy that it will be registered as news (selen); once
selected, what makes the event newsworthy accotditige factors will be accentuated (distortiomjl a
finally, that selection and distortion will be regped at all steps in the chain from event to re&aglication).
This means that the ‘cumulative effects of thedexshould be considerable and produce an imatie aforld
different from “what really happened” (Galtung S&uBe 1965: 71). This idea does seem to suggesththat
image of the world in the news is one that has Isedected, distorted and replicated through diseairs
construction and by many different voices, but Gadt& Ruge direct their focus onto how to relate tiews
factors to each other in quantifying the newswaortss of thevent per se. Thus, they present two further
hypotheses: The first being the Additivity Hypotisethat “The higher the total score of an everg, hilgher the
probability that it will become news, and even mhkadlines’ (Galtung & Ruge 1965: 71). They dotest
this hypothesis since, as they claim, it is ‘alntost simple to mention’ (p. 71). The second is the
Complementarity Hypothesis, wherein an event loveona dimension or news factor will have to be hogh
another ‘complementary’ dimension to make it irite hews.

To test their assumptions, Galtung & Ruge carryooutent analysis on press cuttings in the form of
‘news story, editorial, article (reportage, intew) or letter to the editor’ (p. 74). From theisclission of the
data, it is clear that the analysis concernedusitthe press clipping itself, but also the contexthich it was
produced (e.g. the political leanings of the newesparadical vs. conservative). The analysis oftéxé
involved the coding of a unit (press clipping) acting to the presence or absence of various it@imsse
included the presence or absence of elites (naéindgeople), and whether the ‘mode’ was ‘negative’
‘positive’ or ‘neutral’ (p. 74). The focus of theding was orthings andcontexts — what was reportesh and
where? For example, they coded each cutting for ‘wheith@ports something “negative” (something is
destroyed, disrupted, torn down) or something “esi (something is built up, constructed, put tthge)’ and
for people ‘whether they are seen in a contieat is negative or positive’ (Galtung & Ruge 1983). From
their analysis, Galtung & Ruge tentatively concltiol# ‘There is probably such a phenomenon as
complementarity of news factd(4965: 80, italics in original), although theyelehat more research is needed.

1.3 The uptake of Galtung & Ruge

Since the publication of Galtung & Ruge’s seminalky many researchers have taken up similar, somewh
determinist perspectives: namely that there aet afriteria that help to determine the likelildomf an event
being reported as news. News factors (also subsdguallednews valuegswith the two terms having become
synonymous for most researchers, although soméstingliish between thefhare widely conceived of as
selection criteriathat are equally applied first to the ‘event’ thas taken place and whether it is to be selected
for investigation by a journalist, and second ® ‘®tory’ as it competes with other stories to élested for

2 For example, Kepplinger & Ehmig (2006: 28) propas®o-component theory of news selection compyisite basic elements of
newsfactors and the newsalue of news factors. According to this approach, #lative impact of characteristics of news stories —
the news factors — on the selection of news stigiealled news value. News values are not qualifenews stories, but
characteristics of journalists — their judgmentsuglihe relevance of news factors (p. 27), whilwsiéactors are by definition
‘qualities of news stories’ (p. 27), which ‘might the degree of damage reported, the status ofgpenplved, the geographical
distance between the event and the place wheredthments of the news stories live’ (p. 27).



publication in the limited spaces of print newspapnd TV/radio bulletins. News values are also roomy
regarded aproperties or qualitie®f events.

Palmer (2000: 31), for example, takes the evethasleparture point in assessing the ‘universékca
of newsworthiness, but stresses the importanceriegt in assessing the relevance of these critetiae
structures of particular events. In other wordswa value consists tiat aspect of an event which is in
accordance with the timeliness, interest, impogaetc., of the event’s relationship to its contgxt33, our
bold). For Conley & Lamble (2006: 42), news vale&sst in the ‘chemistry of an event, comment or
circumstance that combine to produce news’. They pbsit a determinist view in that:

News values wildeter mine whether stories are to be pursued. Theyddgler mine whether, if

pursued, they will then be published. They w#ter mine, if published, where the stories will be placed
in news presentation. Having been placed, new ysiltjes willdeter mine to what extent the public

will read them. (Conley & Lamble 2006: 42, our bold

At the same time, the work of Galtung & Ruge hasnbeidely criticised and revised over the yearse On
criticism relates to its limited data (only assegdioreign news reporting in four Norwegian newspap
indeed, the choice of Norway per se has beenigeti¢ and more significantly, for focusing on tleeent’, as
if it were endowed with epistemological qualitieat infuse it with newsworthiness (see Harcup & @IN
2001: 265 for a review of such criticism).

One of the first to comprehensively challenge Gajt& Ruge’s study was Tunstall (1971). He points to
‘serious limitations’ in relation to the specifigiof the topic of study while ignoring the day-taydcoverage of
other issues; that the news items originated alexdusively through news agencies; that fundani@siaects
of news presentation, e.g. ‘teditionizingphenomenon’ (p. 21, italics in original) are igadyand that the
study ignores the visual aspect altogether. Astrae time, Tunstall also signalled an ‘unusuahgtié of
Galtung & Ruge’s study: that their ‘coherent sehgbotheses’ had the potential for application wide range
of news contexts, including television news (19271-2). That this has turned out to be the caseidest in
the vast body of research that has applied GakkuRgge since, although this is not the case fonalisnalysis
(see Section 2 below). Similar to Tunstall andelation to radio news, Niblock & Machin (2007: 20dgntify
a nexus of factors that are not fully explained3aftung & Ruge. These include ‘time, procedural
requirements and targeting’ (p. 201) in relatiosétection and running order of radio stories airedifferent
markets.

A further criticism relates to the culture-free/bounature of Galtung & Ruge’s list of news factdnsan
attempt to understand news value at both a glaimhlacal level, Guo (2012) offers a Chinese perspeon
news values and emphasizes an audience-orientedaapp suggesting that ‘the value of news is malieed
only when the news is read’ (Guo 2012: 30). Maste(R005) also contests the universality of joustial
values, and the special issue of the jou@@inmunicationsvolume 31, reviews German research of news
values with a similar focus on an audience-orierf@oroach. Related to this emphasis on culturesisarch
that focuses on the ideological aspects of newsegalHere, news values are conceptualized as adform
‘professional ideology’ (Hall et al. 1978: 249).rHdall, in particular, ‘news values appear as ao$eieutral,
routine practices: but we need, also, to see formaais values as an ideological structure — to exanfiese
rules as the formalization and operationalizatibaroideology of newgHall 1973: 182, italics in original).
Ideological perspectives on news values also tatkedonsideration organisational needs and padliéind
economic structures. Media coverage is seen asialgaletermined construction of reality in whittte
‘objectivity of news is based on a social consersueng journalists’ (Staab 1990: 428, see alseR¥ic
Tewksbury 1997, Hartley 1982, Bignell 2002).

Finally, a number of researchers propose new canakgations and new lists of news values/factass,
alternative to those from Galtung & Ruge. Most agskers, however, do not fully justify why the neéedlo
this has arisen, nor do they explain how the nets kre significantly different from the old onBy.way of a
summary, Table 1 (in the appendix) collates thewarlists of news values/factors that have beesitgwd by a
wide range of researchers since Galtung & Rugetkwas published in 1965 (see Eilders 2006: 8 for a
alternative list cataloguing German reseafdByr the main part, authors point to the out-datsdror limited
applicability — especially in the ZTentury — of Galtung & Ruge’s approach to newsdiaanalysis and/or to

% Our list also includes suggestions by linguistarkad with an ‘L’ in brackets after the researcherame.



the need for a new list of news values. Interestitigpugh, as this table shows, there is a reméaekafmount of
overlap. Just to take one news value, Prominerscan &xample, it can be seen that the explanatiefnsitions
from eleven different sets of researchers are dlidestical: that there is an element of elitenagte news
actors (persons, nations or organisations). Tha atifferences occur in the naming/labelling of théesvs
value with varieties of Eliteness, Celebrity, Statarominence, Worth, and Power used.

Another interesting element of this collation ofusevalues is how the label ‘news value’ has begieg
to a wide range of factors that do not necessardie up a consistent entity. Some of the valuesaron
apparent qualities dhe event or the people involved in the events. These ireNdgativity, Impact,
Timeliness, Proximity, and Prominence. Here theaesh seems to argue that there are qualities eYamt
that influence the likelihood that it will registas newsworthy and therefore result in its seladio
consideration for publication. Other researcheks tato consideration elements of journaligti@ctice, which
have nothing to do with the event or news acteeselves. These include considerations of writteh a
spoken style, the structure of the story, and taetg of the construction of the information. Suilues are
glossed by many researchers as Unambiguity, Siicggiibn, Brevity, and Clarity. Similarly, elemerag
balance between content — that a variety of stories aexctal for publication in a programme or on a page
and stories/events that fit the curreetvs agenda are also classified as ‘news values’. Some rekeesc
include factors relating tbusiness models/mar ket/economic conditions, which exist regardless of the
unfolding of events in the wider world, althoughets quarantine these from consideration as ‘neges’
per se. For example, O’Neill & Harcup (2008: 17&) to other factors that may be at play in thevsie
process and suggest that ‘it is probably not péssthexamine news values in a meaningful way wittadso
paying attention to occupational routines, budgées market, and ideology, as well as wider glaodtural,
economic and political considerations’ (see alsostall 1971: 23). However, Brighton & Foy (2007) 29
include ‘External influences’ as one of their ‘neews values’.

We take two key points from this summary of newlsies and how the ternmews values/factorsave
been applied:

1. There is much overlap between lists of news vafues.
2. The termnews values/news factatan mean very different things to researcherkarfield.

Thus, we see the need for consolidation of a fisteavs values that takes into account this oveataghwe see
the need to distinguish more clearly between tHferént aspects of the news process that the nexws values
is applied to. One suggestion for the latter, whiehhave made in previous research (Bednarek &eCapl
2012a,b) and are currently refining, is to distisgubetweemews writing objectivefgeneral goals associated
with news writing, such as clarity of expressioreuity, colour, accuracy, etcyelection factorganyfactor or
criterion impacting on whether or not a story beesmublished, not necessarily values, for example
commercial pressures, availability of reportergdlimes, etc), andews value¢to do with newsworthiness).
News valuethemselves can be approached from at least tiiffeeedt perspectives focus on the potential
newsworthiness of an event in its material redhtymaterial’ perspective); a focus on news workbediefs or
judgments about the newsworthiness of an everth@ér target audience (a ‘cognitive’ perspectivaejpcus on
how news production texts (press release, inteyji@wblished story...) construct the newsworthirod s
event through language, photography, etc (a ‘dseerperspective). There are of course, complex
interrelations between these aspects: for examples workers’ beliefs about what is newsworthythair
target audience may well impact on whether or reibey becomes published. But we argue that flis s
helpful to reserve the termews value$or newsworthiness, as opposed to news seledictors in general.

1.4 Approaches to news values

After providing a ‘snapshot’ overview of news vaduesearch, we now provide further details on key
approaches, categorising them according to whetheot news values are seen as properties of egents
stories, as selection criteria, etc. It must belessed that researchers often combine more theadefinition
— for example they may talk about news valoeth as selection criteriandas properties of events or stories.
The categorisation below disguises this fact teréain extent.

* This point is also made by Cotter (2010: 70) withpect to lists of news values that can be fonrjdurnalism textbooks.



1.4.1 Events and stories

From an event-centric perspective, news valuestétibuted to events or stories. For instance, &of11982)
takes the notion of ‘news factors’ as proposed big&ard (1965) and Galtung & Ruge (1965), and dsfin
them as ‘those features of an event that deteritimewsworthiness’ (1982: 145). He hypothesizes th
‘events with a highly prominent coverage satisfiatioigh degree the news factor criteria’ (1982:)1a61
measures the intensity of news factors using ialesvales, placement and length of news storiesil&ly,
Shoemaker et al. (1991) use dimensions such aard®vand social/political/cultural significancemeasure
the newsworthiness of an event (see also CharlgX&v for earlier work in this area). They take tevent’
as their unit of analysis and test hypotheses aacthe more deviant a world event is, the moremnently it
will be covered by U.S. media’ (p. 786), using arfpoint scale to measure deviance. More recediesu
investigating news values in sporting events (s&2 & Choi 2009) have also applied this method séssing
newsworthiness.

For Harcup & O’Neill (2001), news values ‘[inforrttje ground rules that come into operation when
journalists select stories’ (p. 261); in other wergtws values are in ‘daily application’ (p. 279)used by
journalists’ (p. 162). But they also talk aboutrss having or not having ‘intrinsic newsworthinggs 275)
and the main part of their study concerns the apfiin of content analysis to published news stofi@eir
aim is to examine the stories’ content and hypasieeshat might have led to their selection (p. 26lQwever,
Harcup & O’Neill (2001) point out that this methtwdould not necessarily explain why that story wakested
above other potential stories containing similangnts’ (p. 268) or which potential news storiesamed
unnoticed or rejected (p. 269). They also note tiigit analysis cannot tell us if news values ar&ihsic to
the subject matter’ (p. 268) or have to do with ltbernewspapers write about the subject mattempiethese
and other problematic areas that they raise abeirt ¢content analysis (p. 268-260), they suggest thwn set
of news values, arguing that ‘news stories musegaly satisfy one or more of the following requirents to
be selected’ (p. 278): the power elite, celebetytertainment, surprise, bad news, good news, e
relevance, follow-up, and newspaper agenda (sele Téppendix for definitions).

More recently, Conley & Lamble (2006) differentidtetween core and standard news values, taking the
notion of core values from Masterton (e.g. 2009)pwn the 1980s, conducted interviews with senior
journalists and journalism educators in 63 coustrMasterton was interested in discovering whetthere was
a difference between journalism values in the Vdastin Asia and where there was common groundeim th
conceptualizations. His interview results showeat journalists around the world accept that thsra three-
element core of newsworthiness without which nonmfation can become news’ (Masterton 2005: 42)s&he
three core values are Interest, Timeliness andtZladfasterton also suggests that there is a fudbheof
internationally recognized criteria that are valebardless of race, nationality, culture, politarsreligion’
(2005: 42). These are Consequence, Proximity, @bnluman Interest, Novelty and Prominence (sdaela
1/appendix for definitions). Conley & Lamble (2008gntify eight of their own standard news-valuiecia:
Impact, conflict, timeliness, proximity, prominencerrency, human intereandthe unusualFundamentally,
though, Conley & Lamble also discuss news valueslation to events and stories (at time conflathmgtwo).
So when discussing a flood event and the news walpact they see impact as being embedded in the flood
event or story itself: “The floods had a multi-feex@ impact, which is the most common criteriondesessing a
news story...the bigger the impact, the biggerstbey. If a story has no presumed “impact”, its aewrthiness
might be limited’ (Conley & Lamble 2006: 43). Fdreim, news values are also ‘fluid and can be alteyed
social, economic and cultural trends’ (p. 56).

One approach to the conceptualization of news fag¢teews values) that appears to distinguish more
clearly between events and stories is that propbgetaab (1990) in his ‘functional model’. Ratliegin
approaching news factors as ‘qualities’ inhererdnrevent, Staab suggests that journalists mayibascews
factors to a news story’ (p. 429). He explains thatriting news stories, the journalist can ‘str@spects of
the actual event and therefore stress differensrfastors and, as a consequence give a differeaimg and
emphasis to the event and the corresponding nemg §990: 429). In testing such a model, he aglvia
multi-method approach including content analysisysys among journalists and observation of joustial
practice in the news room.



1.4.2 Focus on journalism’s organisational criteaad standards, including journalists’ percepticarsd
assessments

News values are often tied to organisational gater journalists’ perceptions and assessmentexample of
this is Schulz (1982: 146), who offers six dimensiof news selection which are measured by frequenc
position, length and presentation. He examinesdneelation between political reporting on telegrsin a
south-western German town and the ‘image of pslitield by viewers and concludes that ‘news factoesy
be conceptualized as ‘organizational criteria dfecbive perception which govern the media’s ashaslthe
individual's construction of reality’ (Schulz 198249). For an example of research applying Schugtier-
order dimensions of news selection see Maier & Rwamn (2008). These include the dimensions (and
associated news factors) of: status, valence,ael®; identification, consonance and dynamics Ta&ée
1/appendix).

Drawing on cognitive psychology, Eilders (200btd&ckles the ‘status of news factors as eitheneoe
news characteristics’ for both journalists and andes. She regards news factors as ‘efficient ti@tecriteria
in both media use and the retention of news iteyrthid audience’ (2006: 10). She explains her pmsibn the
epistemological status of ‘reality’ as ‘always repent[ing] an individual’s specific perception’ asidce
journalists are ‘the most important selective aggtiteir perception should be critical to the débn of news
factors’. Thus, news factors may be regarded asnglistic hypotheses’ or as ‘perceived event attarsstics’
(Eilders 2006: 11). She suggests that news faetieblish a ‘relevance schema and thus guide s&ect
attention and information processing in the audéeu. 16).

Donsbach (2004: 136) takes as his departure gwntea that ‘most of journalists’ work is about
perceptions, conclusions and judgements: to séigyreéa infer from it to developments and relatgmps; and
to evaluate reality’ and attempts to explain jolistsi decision making processes using psycholdgieories.
He concludes that two main functions are at plapaking decisions about news: a need for sociaaibn
of perceptions and a need to preserve one’s egiptiedispositions. He goes on to argue that

most communication scholars would agree that rebesr far has led to four main factors that seem to
influence a journalist’s decision whether to pontdump a story and how to present it: news factors
institutional objectives, the manipulative powemefvs sources and the subjective beliefs of joigtsal
(Donsbach 2004: 134)

For Donsbachpews factorsare ‘professional assessments of the characosrisiat make a story worth
reporting’, whileinstitutional objectivesire those ideological and political goals of prefars and other
external players (e.g. advertisers) that may imibeethe content or form of a report (p. 134). Rul@iations,
communication consultants and spin-doctors aresdgbto manipulate how certain issues are repantdte
media, and the journalist’'s own subjective beladdsut an actor or issue may affect his or her rasessions
(p. 135).

In general, approaches that tie news values tm@hgtic assumptions, assessments or criteria seem
implicitly or explicitly presume that news valua® anternalised by news workers, for example thiodagily
practice or explicitly acquired via journalistixtbooks. We have elsewhere called this positiocognitive’
perspective (Bednarek & Caple 2012a), since imdtely suggest that news values are internalisedn(iental
or cognitive). For instance, Harrison (2010: 248)ards news factors as being vocationally and
organisationally derived and ‘learned by a newsnalist “doing the job™. However, she also seesrdg as
carrying intrinsic news factors in that ‘events deemed to be self evidently newsworthy becausetthee
certain characteristics that make them recognisadlys’ (p. 248). This is one of several examplesr@mews
values are simultaneously regarded as charactsristievents and as ‘cognitive’ (internalised ciée

1.4.3 Focus on selection process

Some researchers embed their discussion of newssvaito theories of the news selection procestugimg
some of the above-mentioned researchers, whichilveaty mention here again.) For instance, Gan®9420
39-40) describes values in the news as existingvisen the lines — in what actors and activitiesraparted or
ignored, and in how they are described’. Valueseference statements’ that speak to a ‘pictdirgation
and society as it ought to be’ (p. 39). His comptaxti-layered approach to the news selection m®ce



includes his original four theories of selectiopurnalistic judgement, organisational requireméodsnmercial
pressures), the event/mirror theory and extern@raenism, followed by seven criteria for storytability and
a further set of external (more enduring) valued fhurnalistic practice is said to uphold. Thesgude
ethnocentrism, altruistic democracy responsibletalgm, small town pastoralism, individualism, and
moderatism.

1.4.4 Factorgelating to business models/market/economic caouiti

As noted above, some researchers suggest a cambetiveen news values/news factors and politioél a
socio-economic conditions (which we include unsigection factorsbove). One of these is another
Norwegian scholar, Einar @stgaard, reporting inddu@e volume of th@ournal of Peace Resear¢h965, 2
(1)) as Galtung & Ruge, but largely ignored in madbsequent research on news values. He suggastagh
‘free flow of news’ is influenced by conditions trepply both within the news production process layd
factors external to it, not least political and momic factors, such as news sources, cost of ptadyeditorial
policy and market orientation (p. 44), which haveaanpering effect (p. 45) on the flow of news. in&
factors, which are explained by @stgaard (19655%pbas necessary in making the news ‘newsworthy’,
‘interesting’ or ‘palatable’ to the public, inclug@mplification, identification and the news barrie

Following on from this perspective, Allern (2002pposes that editorial priorities need to be vieasd
‘efforts to combine journalistic norms and editbaabitions, on the one hand, with commercial noamd
market objectives, on the other’ (p. 137). Alle20@2) contends that the commercial aspects ofees media
should also be taken into consideration in anyyamabf news selection and production. This inctude
consideration of ‘the geographical area of coveagetype of audience, the competition between anaad
news enterprises, and the budget allotted newsiepats’ (Allern 2002: 142). For Allern, it is $td matter of
news values, norms and objectives guiding the ¢tieles, priorities and reporting of news desks’020140),
and judgments of newsworthiness are embedded th #eents and personalities’ (p. 142). Like other
approaches, his set of ‘commercial news criteri@nately aims to assess the likelihood that améewall
become news.

1.5 New approaches to news values

Notwithstanding the massive transformation thattaken place in the news media arena in recendésca
few have questioned whether news values have rassformed over this time. Hoskins & O’Loughlin (0
31) lament the failing of the media and communaaidiscipline to ‘think outside of [Galtung & Rugle
framework or to comprehensively challenge it'. Ttewvn challenge centres on the news factor of tfesgpy’
in relation to time in television and they arguetfte ‘mediatisation of time’ (p. 34) through thassive
transformations that have occurred in live and iomaius television news coverage. For them, telemisiews
modulates between the compression and decompresfsiome, speeding up and slowing down the pace of
events through its technological connectivity aisddifferent modes of representation (p. 34). Theasive
culture across broadcast media today, they argume of ‘liveness’, which accounts for the natamd impact
of television news.

In an attempt to widen the scope of news valudégtmore inclusive of the ZTentury news landscape
(including new media platforms and an increasiragliive audience), Brighton & Foy (2007: 25-29) mep a
set of ‘new news values’. They see their updatdhb responding to the ‘cultural shift’ in theatedn between
providers and consumers of news (p. 6), as belagitfie’ (p. 5) and ‘more appropriate for this dajiage of
converged media forms’ (p. 5). Like many other apphes to news values in the media literature hBoig &
Foy align themselves with the idea that news vatuiesselection criteria (a set of rules, p. 1) legap to news
stories as a means of prioritizing items (p. 3)eyhlso view news values as ‘pure’ (p. 3), while ¢lory is
‘already corrupted’ (p. 3) as it has been throughedliation process. Other corrupting influencetue
pressure from outside the industry (e.g. a proprietdvertiser, politician). These are encapsulatedeir new
news value of ‘External influences’ (p. 29). Int&regly, for Brighton & Foy (2007: 15), the introchion of
television and in particular the live televisionngebroadcast is both evidence of the need to usalfieing &
Ruge’s list of news factors and an example of drte@purest forms of unmediated news. To justifg t
claim, they use the example of the September 11 a@ack on the World Trade Centre in New Yorktista
that:



the reportage, in whatever form it took, was irddfire on the part of the reporters, who knew that t
was an event which needed no time to transformnetes — and those who watched or listened around
the globe as events unfolded knew with equal in8tianess that there was no need for any mediation;
what they were seeing was pure, unfiltered newsgkBon & Foy 2007: 15)

Brighton & Foy’s (2007) list of new news valueslumtes Relevance, Topicality, Composition, Expeotati
Unusualness, Worth and External Factors. Thererisiderable overlap between the explanations far trew
news values and for those that have come befone (bee Table 1/appendix).

1.6 Summary

Common to the approaches to news values withiigdia/Journalism Studies literature is that newses
are largely conceptualised as existing externallhe final news story text and are the key drivetfie news
selection process. One would expect such approdchesbased primarily in ethnographic research:
observations of the processes of journalistic pracinterviews with editors/decision-makers irat&n to their
selection of this story over that etc., rather thgrexamining actual news stories. However, coraeatysis is
still a prevalent method, and, as O’Neill & Hard@008: 171) point out, ‘discussion of news somesirleirs
distinctions between neveglectionand newdreatment(italics in original, see also Hartley 1982: ®aab
1990)° Another commonality of this research lies in ieglect ofvisual content. Thus, only few researchers
have considered newsworthiness and its relatiore¥es photography. The next section provides anveaer
of this research.

2. News values and images®

Photographs have been an integral part of the stwgtelling process since their inception. Howevee
body of research investigating press photograpleg dot appear to match this longevity (see Capla 26r a
review) and is severely lacking with respect tordationship between news values and press plrayibgr
This has been noted by only a few researcherddsexample Rdssler et al 2011), and Tunstall (121) is
the only researcher to criticize Galtung & Rugeifproring the visual aspect of news presentatitogather.

For those who have dealt with news values and ptestography, the focus remains on the selection
process. Thus, the concept of visualization andtadability of images have been listed as sebectriteria
(see Rdossler et al 2011: 417). An example of thrskie seen in the theorizing of Harcup & O’Neild@2).
They have a sub-category of what they call the nealige of ‘entertainment’ which is labelled ‘pictur
opportunities’ (p. 274). They comment that ‘if arstprovided a good picture opportunity then it voéen
included even when there was little obvious intdmewsworthiness’ (Harcup & O’Neill 2001: 274). &)
further suggest that:

Certain combinations of news values appear alnsogtiarantee coverage in the press. For example, a
story with a good picture, or picture opportunipnbined with any reference to an A-list celebrity,
royalty, sex, TV, or a cuddly animal appears to enalheady brew that news editors find almost
impossible to resist (Harcup & O’Neill 2001: 276).

Hall (1973: 179) talks of the professional ideolafynews. For him, there are two levels of sigmifion of
news. In relation to images, this involves the fakmews value of the photographic sign —i.e. tabaation
of the photograph and text in terms of the profesali ideology of news, which is ‘the common-sense

® This survey focuses on conceptualizations of nealises rather than methods used in their analggispic that would deserve a
critical review on its own. For instance, identifginews values in stories (through content anglysidetermine why these stories
were chosen is highly problematic, as it tells wsemabout théowthan thewhy of coverage (Hartley 1982: 79, Harcup & O’Neill
2001: 276).

® For reasons of scope, we focus primarily on neletggraphy here, rather than broadcast news imagerye of the latter research
conceptualizes ‘value’ in moving images in relatiorproduction and economic values (see for exa@plamins & Chambers
2011), which falls outside of the definition we ai®ng here. But see Maier & Ruhrmann (2008) foapproach that builds on
Schulz (1982).



understanding as to what constitutes the newseiméwspaper discourse’ (Hall 1973: 179). Formalsew
values as expressed in the press photograph waelltde the unexpected, dramatic, recent event coimgea
person of high status. The second level of sigaiion is the ideological level of connoted themed a
interpretations.

Singletary and Lamb (1984: 108) measure the nel®\d award-winning press photography in the US
using ‘the yardstick of the traditional values’ @it that the photos ‘typically focused on a narm@nge of
those values’. These were timeliness, proximity emflict in the case afewsphotos, and proximity and
human interest ifeaturephotos (p. 108).

Only a few researchers have attempted to compigt af news values that specifically relate togzre
photography. Craig (1994: 198) has suggested théé \press photographs can and do confirm the
newsworthiness of the story they accompany, they aso perform specific functions, often in oppsitto
the functions of the news stories. In a study efule of press photographs in two Australian pabbas, the
West Australiar{a Perth-based metropolitan broadsheet newspapeértheAustralian(a national broadsheet
newspaper), Craig detects five news values at wopkess photographs: reference to elite persons,
composition, personalization, negativity and camtiramatization (see Table 2/appendix). In moceme
times, another set of researchers have proposeidod ‘Bnage-inherent news factors’ (Rossler 2@l1: 417).
Their catalogue of photo news factors includasiage, violenc¢aggression, controversy, celebrities,
unexpectedness, emotions, execution and techraigdsexualityeroticism.These photo news factors are
defined as ‘selection criteria’ and are said teedaine whether the images are ‘worth publishing'4p7).
Caple (2013) presents a more detailed discussitimeakelationship between news values and press
photography and demonstrates the usefulness stardive approach (see Section 3 below).

3. Newsvalues and Linguistics
3.1 Overview

Most linguistic research on news discourse doesppéar to be interested in analysing or discussugs
values in depth, perhaps because they are nosaetevant for linguistic analysis, but as lyingside the
text. Database results (Linguistics and Languadefieur Abstracts; Modern Languages Association
International Bibliography) show a dearth of aggin linguistic publications devoted to news valugith
only a handful of results including the search taraws values’ (29 August 2013). Thus, much lingais
research does not mention news values at allibddes, mentions them only in passing, becauséothss is
on other aspects. Where news valaesmentioned, definitions from the Journalism Studessearch are
usually taken on without questioning them (butBeatgomery’s 2007: 10-11 discussion of the
epistemological status of news values and his oswsrvalues for broadcast news in Table 1/appendix).
Articles often examine particular aspects of jolisma, such as the relation between PR materialnauds
story (Sissons 2012), advert and news story (Un@8@4), narrativization and human interest in vegrorting
(Piazza & Haarman 2011), or the construction ofirea{Goatly 2002) rather than being devoted tmaecl
examination of news values. Even where they dogpi@ytion to news values in more detail, for exaigen-
Aaron’s (2003, 2005) examination of stories abaitiamal holidays or anniversaries, or Bednarek)6)
comparison of British tabloids and broadsheets; tlseially follow the relevant literature in Joursat and
Linguistics, mostly citing key readings such ast@ay & Ruge (1965), van Dijk (1988) and Bell (1991Ihis
is also the case for publications in Critical Disise Analysis (e.g. Baker et al 2013). For exanfpiehardson
(2007) sees news values as one of several profiedgitactices ‘that shape journalism as a discopmseess
and therefore help to account for the productsesispaper discourse’ (p. 182). He explains newsegads ‘the
criteria employed by journalist to measure anddfoge to judge the “newsworthiness” of events’qp); he
talks about events (such as a war involving Brjtaatisfying news values (p. 182), but also writedt ‘news
values are tharfagined preferences of the expected audience’ (p. 9Hcstan original). The relationship
between these different conceptualizations is rsaiudsed at length, but if we interpret Richardseamarks
correctly, this means that in his view an eventogcit satisfies particular news values, jourriallmeasure and
judge this newsworthiness based on what they inegitieir audiences find newsworthy and use thismelg
to ‘select, order and prioritise the collection gmmdduction of news’ (p. 91).

A handful of linguistshavetried to come up with their own conceptualisatddmews values, with three
broad camps to be distinguished, which we padkttice-basedcognitiveanddiscursive
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3.2 Practice-based

The practice-based approach is represented by Bi#irand Colleen Cotter, who both draw on their
professional background as journaliS®ell describes news values as ‘the — often undouse- criteria by
which newsworkers make their professional judgesiaatthey process stories’ (Bell 1991: 155). Belppses
that these values can be identified through arabyfsjournalistic textbooks or by ‘deduction fronmat
actually happens in the media’ (Bell 1991: 155) apdears to favour the latter approach.

For Bell, news values ‘drive the way news storiesgathered, structured and presented’ (Bell 1997T).
As far as the coverage of news actors or evemisrnserned (what is selected, what makes the n&e#),
argues that this can be explained by consideringthey meet news values criteria, for examplegelgws
actors get to be in the news by virtue of beingeelwvhereas non-elite news actors get to be iméhes for
instance if something negative or unexpected hapfmethem (Bell 1991: 194). This suggests thaBielt,
news values are alsaqaality of news actors/events, at the same time as logitggia that journalists are
trained to operate (Bell 1991: 246). This becomesenexplicit when he talks about ‘obscure witnesses
givers of information witmo news value in their own right’ (Bell 1991: 180, our bold) or says that ‘the
murder is more newsworthy than the police invesibga the verdict more than the trial’ (Bell 199%20) or
explains that one class of news values relatethéocontent of the news, thature of its events and actors’ (p.
156, our bold).

Bell (1991) also appears to attribute a clear meoenasal, uni-directional relationship; one where siew
values exist and control news production, includiews presentation. He talks about news valuasoasding
(Bell 1991: 168)controlling (Bell 1991: 180) odriving (Bell 1995b: 26-7) the news story (in particuits,
structure), with news valuésading toevents being framed in a particular way (e.gl B@91: 169). Thus, at
times, it seems as if news values exist indepehdehjournalists, either in the ‘nature’ of evefastors or as
somewhat reified driving forces of news story prctchn. At other times, Bell talks aboytérceivedhews
value’ (Bell 1995a: 313, italics in original) antthé values by which one “fact” jsdged more newsworthy
than another’ (Bell 1995a: 320, our bold). The vgomkrceive’ and ‘judge’ here clearly imply a joafist as
agent and such phrasing is more in line with hrsceptualization of news values as criteria.

Bell further suggests that news values can alserifenced’ through language by journalists, as duby
input texts (such as interview notes, press reteate) to produce final copy (p. 65) as well asapy-editing
(e.g. Bell 1991: 229; Bell 1995b: 26). Indeed, Balys: ‘maximizing news value is the primary fuaoti(Bell
1991.: 76) of copy editing, and he gives severatgtas of this, when discussing individual newsisgr

Bell's approach becomes more complex by includimgpynphenomena under the temews values.
Building on but also modifying Galtung & Ruge (196be categorizes them into three groups: The distip
relates to news content and includes values suBeesncy, Unexpectedness and Superlativenessetbrds
group concerns news gathering and processing ahdlas values such as Continuity, Competition, and
Prefabrication. The third group concerns three estihat have to do with ‘the quality or style of tiews text’
(160) — Clarity, Brevity and Colour — and in faatlBalso talks about these as ‘goals’ or ‘aimshefvs writing
and editing (Bell 1991: 160; 1995a: 306, 319). (Arendetailed definition/explanation of each newsigas
offered in Table 1 in the appendix.) Bell has beery influential in Linguistics: Textbooks largetgnd to
follow his conceptualization when explaining nevesues (e.g. Durant & Lambrou 2009: 88) and it Has a
influenced other linguists in the field (e.g. Betka2006).

In some ways, Cotter's approach to news valuesnsas to that of Bell. News values are seen as
journalists’ internalized assumptiorabout what is important to transmit’ (p.56, italia original). They
influence journalistic decisions by providing onfidioning as guidelines or parameters and estadjsh
selection criteria and a ‘hierarchy of importan@e’73-74). In this sense, they ‘arsed to decide what is
news’ (Cotter 2010: 87, bold face in original). Wh&ell talks about news values as criteria thatrjalists are
trained to use, Cotter assumes that journalist;hatdcated with news values through a socializepiiocess
(p- 53).

Like Bell, news values are also referred to asmelets of content’ (Cotter 2010: 94), qualities efws
items or properties of stories, for examphestory with impact, like a tax hike or election result, gets “higher”

" As far as linguistic sub-disciplines concernee, tiho researchers differ in their approach to neéissourse — Bell is a sociolinguist,
whereas Cotter is an ethnographic researcher.
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or more prominent coverage than a meeting notictutrevent’ (Cotter 2010: 95, our bold) or whertt€o
explains that the news value of Prominence is attmustanding of news actors (p. 69). Here it sesgam as
if news values exist independently of journalisithough Cotter also talks about them as ‘groumedr
qualities ... that make an item newsworthy’ (Cog@t0: 87), where ‘group-agreed’ implies journalias
agents. Indeed, for the most part, Cotter cleafssews values as something that inheres in jigtsra
assumptions or an ideology that they Hbld.

Again like Bell, Cotter seems to attribute a cleamo-causal, uni-directional relationship, with 1isew
valuesinfluencing(p. 1) orgoverning(p. 73) news practicahaping(p.67) or becomingmbeddedp.67) in
text. Indeed, she sees their influence as all-epessing:

News values are not only invoked to answer questinheconceptualization stageboutwhat to
cover or what counts as news, but also to ansvirer oélevant journalistic questions related tostoey
andstory constructionhow to cover itwhat to emphasize or start off with (the “lede” [sichho to
talk to,when to proceed or hold back. They are also relevatttidcstory’s placement @ositionin the
paper or on the broadcasther e to position it physically in time (radio and teigon) or space (print)
andhow to play it, incorporating non-textual demands @eihg to space and time on any one day.
(Cotter 2010: 75, bold face and italics in orig)nal

However, Cotter does not take as broad a view dB@ews values and factors such as Bell's nealgesof
Composition (to do with the mix of similar/differekinds of news) are seen as influencing factotooitside
newsworthiness (e.g. Cotter 2010: 80). Further,nshkes the point that what she calls ‘in-group texoies’
(textbook lists of news values, with the key newhies of Timeliness, Proximity and Prominence)edifb
those of outsiders (lists compiled by research@sjter 2010: 68). She further shows how news \&aare
invoked explicitly in story meetings through whaesalls ‘news-value-instantiated proposition’ (&g
statement by an editor thigtl be a little old [Recency], oit’s still pretty significanfilmportance]; see Cotter
2010: 95-97, 103, for other examples). Cotter alstes that news values are cited in discussiorsevews
workers reflect on and evaluate their own newstpracfor instance in newsroom meetings, memogaole
publications (p. 76). News values are further iipyi credited in discussions of newsworthiness mg
columns and opinion pieces (p. 71-72), both tafygthy somethingvasand why it wasiot covered (e.g. a
columnist describing someone aswoman nobody has ever heard [fffominence]). Again, using words such
as ‘invoke’, ‘cite’, or ‘credit’ appears to perhagpsggest that the news values exist independehntheo
discourse. However, Cotter does also state th&t discourseeinforcesnews values (p. 94).

3.3 Cognitive

The cognitive approach is represented by Teun vgnadd Roger Fowler, who both apply Critical Discse
Analysis. While they do not discuss news valuebheoextent that Bell and Cotter do, they do offfeit own
conceptualizations, rather than simply drawing emrdalism research. Van Dijk (1988) distinguishiferent
types of news values: those having to do with ttememic conditions of news production (including
constraints such as budgets, sales/subscriptithitse associated with the newsgathering produptiocess
(deadlines, sections, accessibility of sources),arange of ‘more specific cognitive constraihist tdefine
news values’ (Novelty, Recency, Presupposition,S00ance, Relevance, Deviance and Negativity, Plibxim
see Table 1 in the Appendix). He interprets newsegas constraints that ‘have a cognitive reptasen’ (p.
121). These constraints are said to underlie tbdymtion of news, including selection and formwati‘the
interpretation of events as potential news eventietermined by the potential news discourse snch a
interpretation (model) may be used for, and corelgr&News production seems circular: Events ant tex
mutually influence each other.’ (p. 113%imilarly, Fowler (1991) starts off by explaini@gltung and Ruge’s
(1965) original news values, but comes up withdws cognitive conceptualisation. In this definitjorews

8 This means that Cotter’s approach could also bewsued under the ‘cognitive’ approach. However,doerceptualization is only
implicitly cognitive and her ethnographic reseactdarly focuses on newsrogmactice
° A similar point seems to be made by semioticiamafltan Bignell‘An event attains news value not simply becausetwdt it is, but
also because it can be narrated in the terms ekiating narrative code. [...] So selecting eventdifie news cannot [...] be prior to
the representation of the event in a narrative cdte activity of selection already involves an eeveess of the narrative codes in
news discourse.’ (Bignell 2002: 87).
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values are seen as socially constructed ‘interstisgeemental categories’ (p. 17), although Fowlspargues
that they are ‘qualities of (potential) reportstdfeatures of representation’ (p. 19). In otherd# both
Fowler and van Dijk conceptualise news values gsitwe, but also recognize their social and disug
dimensions.

3.4 Discursive

A final approach within Linguistics is our own ‘digrsive’ approach (Bednarek & Caple 2012a, b, 2013,
press), which we are currently refining. This agmiois interested in examining systematically tle that
language, image and other semiotic resources pltheiconstruction of newsworthiness. Before weeskl
the way this role is theorized in our own reseaitcis, useful to provide a snapshot of how thetreteship
between language and news values has been addiessker linguistic researci.

If this relationship is addressed at all, it isigasly described as linguistic representationsifiesst
contributing to(Ledin 1996: 56)increasing(Ben-Aaron 2005: 715%onforming to(Goatly 2002: 18),
stressingGoatly 2002: 18) or being linguistioanifestations gbarticular news values (Ledin 1996: 56). As
suggested above, for Bell, the language of newgesttreflects and expresses’ (Bell 1991: 2) nealsigs, and
journalists can enhance news value through languaggotter’s (2010) approach, news values become
‘embedded’ in text but they are also frequentlyedi or ‘invoked’ in discussions during or on neprsictice.
For Montgomery (2007: 93), a linguistic featureelithe present tense is ‘driven by’ the news vafuRezency.
Bednarek (2006) uses news values to explain whycpéar evaluations occur in news stories, notiog/h
linguistic devicesontribute to(p. 71),expresgp. 76),enhancgp.149) or are ‘related to’ (p. 75) particular
news values. For instance, the use of words suctvas| revelationanddiscloseenhances the news value of
Unexpectedness (Novelty) by implying that thereass information that has been uncovered and evahsat
of importance can make the Eliteness of a sourpkoxqe.g.top psychologist Dr Peter Kindermahn
Similarly, Stenvall (2008) shows that anonymousrsesi can beconstruedas “elite”, credible and
newsworthy through evaluations (Stenvall 2008: 2R80,italics), and Ledin (1996) proposes that anéaph
expressions may be ‘centralareating[the news value of] personalization’ (Ledin 1986; our italics).
However, none of these studies have systematicatBgorised the different resources that can be tase
construct news values, although some have madgetarsthat direction: Bell (1991) identifies carta
linguistic devices that ‘enhance’ news value thiotlge discussion of specific examples; Cotter (2010
identifies certain linguistic devices that ‘cite’ ‘mvoke’ news values; and Bednarek (2006: 231)233
systematically catalogues the discourse functioevafuations, including with respect to news values

Our discursive perspective is indebted to this joevresearch but takes it further in making a tald-
contribution to the study of news values: first, take arexplicitly discursiveapproach to news values:

In this view, news values can be seen as discuysteastructed, and newsworthiness becomes a gualit
of texts News values are thus defined as the ‘newswoghpects of actors, happenings and isages
existing in and constructed through discourse. (Bednarek & Caple in press, bold/isalicoriginal)

Secondly, we gbeyondanguage and aim to systematically categoriseda wange of semiotic devices that
are used to construct newsworthiness in the piedsiding news photos/footage, layout and typogya@hur
ultimate aim is to establish a framework that carubed to analyse how specific events, issuesves aetors
are constructed as newsworthy, for example thrdagdgrounding particular news values. While we have
focussed in our own research on published newgestdhe discursive approach can be applied tdtarty
that plays a role in the news process, such asband visual input material, newsroom discussions,
interviews, press releases, and so on. In essttag,our approach concerns itself withw events are

10 Journalism Studies research usually does not ssitie relationship between language and newsszaireexception is Martin
Conboy, who is interested in critical linguisticpapaches to Journalism Studies. Conboy (2006) rnb&ggabloid news values are
‘expressed’ (p. 15) in language, and that particlitguistic strategies are ‘an essential part(pf'15) or ‘suit’ (p. 16) their news
values. A particular word such Bsits/Britonscan also be regarded as ‘a strong indicator oba@athiness’ (Conboy 2006: 49) or
‘act as a distillation of the news value of theoa¢bd the newspaper in question’ (Conboy 2007: La&hguage in the news ‘fits into
these existing frameworks [news values]’ (Conbo@®72@0), but also functions to ‘emphasize and gaieie’ (Conboy 2007: 35) to
news stories; words can ‘highlight’ (Conboy 2007) B8ews value. This means that analyzing the laggwehoices of newspapers
(e.g. tabloids) can tell us about their news values
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discursively constructed as newsworthy in variooages of the news procegge should stress that our
discursive approach is to be regardedasaplementaryo practice-based or cognitive approaches, and doe
see the discursive as the only perspective on nertisivess. For instance, we do assume that jostediave
beliefs or ‘instincts’ about newsworthiness, so sewalues also have cognitive dimensions. And sediefs do
in turn impact on news practice. Further, the séimaevices that construct newsworthiness are
conventionalised and the result of journalisticcticee over decades. We do not claim that they lavays
consciously/strategically used by newsworkers caigin this may at times be the case — only ethnbgrap
research can tell us about this; the discourse/@eeall approach cannot and does not claim to dédsavever,
the discursive approach can provide insights irtatvkinds of news values are emphasized on differen
platforms (print, online, radio, TV) and in differetypes of news discourse (such as hard newsneofs,
business, sports, etc) ahdwthey are constructed.
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Appendix
Table 1. Definitions and explanations of news values (general)

Explanatory note: In this table, the news valuelsdmames and definitions/explanations are citewhftne relevant research, but the
categorization into different thematic groups issoWe have tried to group similar news valuestioge as far as this was possible. Although
some news values could reasonably have been irttlnttemore than one group, we have given preferémone category per suggested news
value. It is advisable to read the definitions @#hg and to consult the cited studies themsehaedudrther detail. News values relating to visual
elements are listed in Table 2. The order of saisehronological.

| Name of News Value | Definition/Explanation

| Source

News values measured by the leveSbfE, SCALE OR SCOPE of the event

Threshold ‘the bigger... more violent [the eveitlie bigger the headlines it will make’ Galtung & Ruge
Or put in a more dichotomous form: ‘there is a $hiad the event will have to pass before it willrbeorded at all’ | 1965: 66

Size ‘The more people involved in a disaster, ergtesence of ‘big names’ at a formal occasionaeoé the initial Golding & Elliott
visibility of such events and hence their consetjnews value.’ 1979: 119

Superlativeness

‘the biggest building, the moskevibcrime, the most destructive fire gets covdf@dltung and Ruge’s term is
THRESHOLD’

Bell 1991 (L): 157

‘go critical’ and a slow process can be condeneeatiiarrow event such as economic slump, famirieeomelting
of an ice-cap. Events in a series of stable, ststatg occurrences are less newsworthy than ar eddch
represents a sudden deviation from the norm.’o[ed$ated to news cycle and to Novelty; cf. below]

Magnitude ‘stories that are perceived as suffi¢yesignificant either in the numbers of people ilwedl or in potential impact’ Harcup & O’Neill
2001: 279
Size ‘Size is the quantification or the “largenessleightiness”, or “frequency” of an occurrencetbe quantification or | Johnson-Cartee
estimation of the number of people, animals, placethings affected by the size of the occurrénce. 2005: 128
N/A ‘occur on a grand scale’ Harrison 2006: 137
Scale/Scope ‘Events need to be of a scale largegéno warrant attention.’ Montgomery 2007
(L): 6
Intensity/Discontinuity ‘The sharper and more temgtly bounded the event the easier it is to integitainto the temporal rhythms of news.Montgomery 2007
[...] Thus, coastal erosion, agricultural failurdngite change or the business cycle lack newswaskinntil they | (L): 6

Z

ews values measured by the leveC@NFLICT andNEGATIVITY in the event/happening

Negativity

negativenews will be preferred to positive news’ becatse i
‘satisfies thefrequencycriterion better’;

‘will more easily beconsensual and unambigugus

is ‘more onsonant

is ‘moreunexpected

Galtung & Ruge
1965: 69-70
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Thus more likely to satisfy more of the criteria fews selection.

Negativity

‘Bad news is good news... News is almbstuptions in the normal current of events’ (pOLZSuch news provides
drama and shock value which attracts audiences.

Golding & Elliott
1979: 120

Valence: Aggression

‘Act of violence, manifest damfwith injured or dead persons, hostages wai [ warlike incident, murder or
second-degree murder’

Schulz 1982: 152

Valence: Controversy

‘Vehement political disputesbing debate, protest, demonstration, strike’

Schulz 1982: 152

Valence: Values

‘Reference to or threatening ofdolagman values or civil rights’

Schulz 1982: 152

Conflict

‘Stories about violent crimes, murder, thegt and wars, conflicts between nations and palitbarties, staged conflig
in sports arenas and even competition between sdtxast readers to newspapers and hold theirtatten

tHough 1984: 9
(cited in Conley &
Lamble 2006: 43)

Deviance and Negativity

‘generally, much news digse is about negative events such as problemsgaisa conflict, crime, war, or
disasters’

Van Dijk 1988a (L):
123

Negativity ‘Involved in negativity are a numberadncepts such as damage, injury or death, whiclerdesasters and Bell 1991: 156
accidents newsworthy’. Also includes: conflict, waporting, deviance
Drama ‘Dramatic structure is often achieved byghesentation of conflict, most commonly by the rhatg of opposed Golding & Elliott
viewpoints drawn from spokesmen of “both sideshef question”.’ 1979: 115
Bad news ‘stories with particularly negative oveds, such as conflict or tragedy’ Harcup & O’Neill
2001: 279
Conflict ‘Any form of conflict, not just the physat violence that goes with war. This means anyedéfice of opinion Masterton 2005: 47

between individuals or groups, including physice(, sport), legal (court case crime), intellecimapsychological
(protest groups or individuals expressing disagesgrover any subject).’

Conflict, Negativity and

‘central to dramatization - if it bleeds it leads’

Johnson-Cartee

Drama 2005: 126

N/A ‘negative or contain violence, crime, confratibn or catastrophe’ Harrison 2006: 137

Conflict ‘Conflict between opposing parties is newasthy. [...] Strong oppositions serve not only teuthatise individual Montgomery 2007
events but also provide overarching frames for wimjag diverse material.’ (L):7

Negativity ‘Bad news makes good news. War repoiisnane of the earliest historical examples of ndws crime, fatal Montgomery 2007
accident, famine, earthquake, execution, epidemtdcdisaster are staple elements of the news.’ (L): 8

ews value measured by levelPDSITIVITY in the event/happening

Valence: Success

‘Positive change or satisfaconypletion, restoration or a positive state’

Schulz 1982: 152

Good news

‘stories with particularly positive oweres such as rescues and cures’

Harcup & O’Neill
2001: 279

ews values measured by i PACT, SIGNIFICANCE OR REL EVANCE (potential or real) of the event on audiences

Importance

‘Usually taken to mean that the repbeteent has considerable significance for largebemnof people in the
audience, but it also explains the inclusion ahiehat might be omitted on the criteria of othediance-based
news values’

Golding & Elliott
1979: 117

Relevance: Consequence

‘Occurrence of generalfiisigmie affecting all members of a society, théamaas a whole or several nations

Schulz 1982: 152

Relevance: Concern

‘Occurrence with relation taspeal experiences, living conditions or need of ynaeople’

Schulz 1982: 152
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Relevance

‘information is preferred about eventaations that are relevant for the reader. [...]regéefor large groups of
readers, thus, is both a cognitive and a sociatcaimt on news selection. [...] relevance criteliavs how events
and decisions may affect our lives.’

Van Dijk 1988a (L):
122

Social significance

‘The social significance dimension consists of imignce/impact/consequence and interest, both aftwdnie often

Shoemaker et al.

[dimension] positively correlated with deviance.’ 1991: 783
Relevance ‘the effect on the audience’s own livesloseness to their experience’ Bell 1991 (L): 157
Relevance ‘stories about issues, groups and natierceived to be relevant to the audience’ Harcup'&eill
2001: 279
Importance ‘impact, past or future significance’ Gans 2004: 78-9

Social Impact, Importance

‘As audience members, people assigportance or consequence to those things that are likely to affect thewek

Johnson-Cartee

Consequence, or and their loved ones’ lives either positively ogagvely. And those things that are judged impdrtar considered | 2005: 127

Significance to besignificant. Often such stories are personalized in ordergbaple may relate to the specific people who have
experienced, in this example, tragedies.’ (boldriginal)

Consequence ‘A measure of the importance of tlernmdtion to those who receive it; how does it dffaeir finances, their way | Masterton 2005: 47
of life, their education, their future; in any wayall?’

Impact ‘For many journalists impact is synonymouthwewsworthiness: the bigger the impact, the dighe story. Conley & Lamble
...impact reflects the sum total of all of a stergarts. It represents its weight and importartaeflects the wider 2006: 43
significance of a decision or event.’

Interest ‘to have appeal’ Conley & Lamble

2006: 42

N/A ‘have relevance/meaning to the audience’ Harrison 2006: 137

Relevance ‘The significance of an item to the aevlistener or reader’ Brighton & Foy
Broadly aligned with G&R’s ‘somewhat clumsy termr@onance’, will vary considerably, instinctivelypdeyed by | 2007: 25
professional news-gatherers, who will often clainkbhow the audience.

News values relating to relevance of event/hapggemmmelation toT I M E (recent, current)

Recency ‘The requirement that news be up to dadeefer to events as close to transmission tinpoasible. It derives from Golding & Elliott
two factors: traditional journalistic competitionts a premium on the supply of “earliest intelliges’” ahead of 1979: 121
rivals. This aim produces the “scoop”, and exclestapture of a news event ahead of all competiSecond, the
periodicity of news production itself sets the feamithin which events in the world will be perceaivd hus daily
production sets a daily frame, and news events haust occurred in the twenty-four hours betweertebiok to
merit inclusion.’
Recency ‘a further requirement is that the eveattdbed be new themselves, that is recent, withivargin of between one| Van Dijk 1988a (L):
and several days.’ 121
Recency ‘the best news is something which has jostyhappened.’; related to Galtung & Ruge’s fratpye ‘how well a Bell 1991 (L): 156
story conforms with news work cycles’
Timeliness Defined as a ‘contingent condition’ thie event timely? Shoemaker et al.
1991: 783
Timeliness ‘based on the recency of the action.’ Johnson-Cartee
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2005: 128

Timeliness ‘be news’ Conley & Lamble
‘relates to the importance of the ‘when’ elemestwell as to the companion news value of ‘currenhcy’ 2006: 42 & 46
‘some stories have a specific use-by date’
‘can also be integral to anniversary stories arg@eal stories’

Currency ‘frequently relates to controversy anddis Conley & Lamble
‘can relate to lifestyles, to a new council by-law to technology.’ 2006: 51-2
‘in determining news value through currency, thelimemust determine the strength and relevanceyhaw
comment or circumstance and assess what, if argythiadds to the debate’

Topicality ‘Is it new, current, immediately releu&h Brighton & Foy

2007: 26

Recency/Timeliness ‘News [...] deals by definitiortiwithe new”][...]. News has particular temporal rhgts [...]. “Yesterday’'s news”| Montgomery 2007

ceases quickly to be news at all.’ (L): 5-6

ews values relating to the geographical, cultarsl sometimes psychological NEARNEBBOXIMITY of the event/happening

Identification

‘the news messages should be ptedeso that they catch the attention or intereth@feaders, listeners or
viewers.” ‘It has been stated that ‘proximity —airgeographical sense — is a key element in reathest’... but also
cultural proximity and proximity in time are suchykelements’

@stgaard 1965: 46

Meaningfulness

‘interpretable within the cultuna@rhework of the listener or reader’
‘some measure athnocentrisnwill be operative: there has to beltural proximity
‘relevance an event may happen in a culturally distant plagestill be loaded with meaning in terms of whahay
imply for the reader or listener. Thus the cultiyraémote country may be brought in via a pattdroamflict with
one’s own group’

Galtung & Ruge
1965: 66-7

Proximity

‘Like size, the criterion of proximity derives pgrfrom considerations of the audience, partly frprablems of
accessibility. Proximity has two senses, cultural geographical.

The first depends on what is familiar and withia #xperience of journalists and their audiencelenthie second
may depend on where correspondent are based. s afrthumb, nearby events take precedence onglasi
events at a distance’

Golding & Elliott
1979: 119

Identification: Proximity

‘The event theatre is geaphically near the reporting medium (in an adjacegion or country); there are close
political or cultural ties between Germany andabantry reported from’

Schulz 1982: 152

Identification:
Ethnocentrism

‘A report from abroad involves Germany or Germatoesz(applied only to international news)’

Schu@B2: 152

Proximity ‘local and ideological proximity of nevevents’ Van Dijk 1988a (L):
124
Proximity ‘geographical closeness can enhance malug’; related to Galtung & Ruge’s ‘meaningfulriess. cultural Bell 1991 (L): 157
familiarity/similarity
Proximity Defined as a ‘contingent condition’ -tie event proximate? Shoemaker et al.
1991: 783
Proximity ‘A measure of where the information configen. An item which originates locally is usuadiy more Masterton 2005: 47
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newsworthiness than one from a distance. Peoplétadmow about their own community first. But teeare also
historical, social, financial and cultural proximag which have little relationship to geographidiastances.’

Proximity ‘the “closeness” of an occurrence to lineation of the news outlet.’ Johnson-Cartee
2005: 128
Proximity ‘is concerned with the ‘where’ element’ Conley & Lamble
‘The farther away something is, the more signifemrdrama, or human appeal it must display if ibinake a local| 2006: 48-9
news list’
‘can reflect ethnic and cultural bias within thedizeand the community at large’
‘can convert a national story into a local onethibcal angles’.
Proximity/Cultural ‘The further removed an event from the news cethitedess relevance it has for the news outletlulhes both Montgomery 2007
relevance geographical and cultural distance (L): 8-9
News values relating to the expectedneSSONSONANCE of an event

Consonance

‘Corresponding to whatexpect (predictability) will happen and what weant (demand) to happen’

Galtung & Ruge
1965: 67

Consonance: Stereotype

‘Occurrence shaped as dhe ofost common event types like e.g. statemeteriew, press conference,
negotiation, state visit, parliamentary debate’

Schulz 1982: 152

Consonance ‘News should be consonant with soci&lfred norms, values, and attitudes.’ Van Dijk 1988a (L):
121
Consonance The compatibility of a story ‘with pneceptions about the social group or nation fromcivlihe news actors Bell 1991 (L): 157
come’; how events fit mental script, eg environna¢rgsues, demonstrations or superpower summits.
N/A ‘Expected’ Harrison 2006: 137
Expectation ‘does the consumer expect to be tobditatnis?’ Brighton & Foy
2007: 27
Consonance ‘there are certain classes of eventripgér a ‘news script’ that strongly determinks shape of coverage. |[...] Montgomery 2007
Even the unexpected event can in its coverage asfamiliar contours.’ (L): 8
News values relating to ti¢OVELTY, newness or unexpectedness of an event/happeviBigNewness also has temporal aspects and coujddoped with values

relating to Time above; the wortbveltyitself is ambiguous, indicating ‘newness’ or ‘unakty’.]

Unexpectedness ‘it is the unexpectedréwe) within the meaningful and the conson#mt is brought to one’s attention’ Galtung & Ruge
1965: 67
Dynamics: ‘The actual course of the event deviates from peviexpectations; an event considered as unlikedymprising’ Schulz 1982: 153
Unexpectedness
Novelty ‘The requirement that news should in priheibe about new events is fundamental. Readerddshot get any Van Dijk 1988a (L):
information they already know’ 121
Unexpectedness ‘the unpredictable or the rare & mewsworthy than the routine. Closely related@VELTY.’ Bell 1991 (L): 157

Deviance [a ‘dimension’]

‘the deviance dimensiorégnposed of novelty/oddity/unusual (statisticalidace), prominence (normative
deviance), sensationalism (normative or patholdgiesiance) and conflict or controversy (normatileviance).’
‘Statistical deviance: is defined as the exterwlhich the event is unusual, given the context af kommon such
events are in the world.’

Shoemaker et al.
1991: 783
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“Pathological deviance” [...] is defined as thetent to which the event threatens the status qtieeicountry in
which the event occurs.’

“Normative deviance” is defined as the extent tioieth the event, if it had occurred in the Unitedt8s, would have
broken U.S. norms.

Surprise ‘stories that have an element of sur@gtor contrast’ Harcup & O'Neill
2001: 279

Novelty/Rarity/Oddity ‘Which means people like todw about things which are unusual or differentsTfthe old man-bites-dog Masterton 2005: 47
syndrome which needs little more explanation.’

Novelty ‘out of the ordinary, least expected, ot predicted. For example, the opening of the firgic centre will be Johnson-Cartee
considered novel.’ 2005: 128

N/A ‘novelty value/ unexpected’ Harrison 2006: 137

The unusual ‘can relate to an incident, point efailifestyle, or medical condition — even the vieat Its common denominator, Conley & Lamble

is that the story is out of the ordinary, oftenpsigingly so. ...it is the exception. It confliatéth prevailing wisdom
or practice. It contradicts current trends’
‘can stretch credulity’

2006: 53-4

Unusualness

‘what sets it apart from other evehisiware not reported?’

Brighton & Foy

Anything which is out of the ordinary, which is wpected — or is something ordinary done by somehbduty 2007: 28
would not be expected to do it.
Unexpectedness ‘Routine events are difficult tanaisste to the news, which favours the novel, thgral and the unusual.’ Montgomery 2007
(L): 8
News values relating to tHfROM INENCE or elite status of persons, nations, organisations

Elite-centred (nations and
people)

‘the actions of the elite are, at least usually enshort-term perspective, more consequential tharactivities of
others’
‘elite people are available to serve as objectgenkral identification, not only because of thefrinsic importance’

Galtung & Ruge
1965: 68

Elites

‘Big names are better news than nobodieggmpersonalities of more interest than ordinai.f@here is an
obvious circularity in this in that well-known perslities become so by their exposure in news niedia

Golding & Elliott
1979: 122

Status: Elite nation

‘Permanent member of the Udlisty council; the most industrialized countriggiee world; the most important
countries in world trade (applied only to interoatl news)’

Schulz 1982: 151

Status: Elite institution

‘UN and its bodies, NAT@arsaw Pact, the Holy See, top national execul@gslative and judicial bodies,
parties represented in parliament, parent orgdoizabdf labor unions and employers’

Schulz 1982: 151

Status: Elite person

‘Persons in leadership onmapagement positions, celebrities’

Schulz 1982: 151

Eliteness

‘of the news actors’, including eliteguars (film stars, politicians) and elite ‘first Wdirnations

Bell 1991 (L): 158

Attribution

‘the eliteness of a story’s sources’

Bell 1991 (L): 158

The power elite

‘Stories concerning powerful indivals, organisations or institutions’

Harcup & O’Neill

2001: 279
Celebrity ‘stories concerning people who are alydadous’ Harcup & O’Neill
2001: 279
Prominence ‘Means that whether a statement or éonais news or not depends on who said it or ditvihat the Masterton 2005: 47
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president/prime minister/acknowledged expert saydes makes new; what an unknown citizen sayses does
not, unless it enters the categories of Confliddoman Interest.’

keepers and pensioners. [...] also powerful orgaioizat powerful nations and power blocs of varioimslg.’

Action: ‘action on the part of leaders.’ Johnson-Cartee
2005: 129

N/A ‘contain elite people/nations’ Harrison 2006: 137

Prominence ‘relates to a person who is highly recsaple on a local, state, national or internafitaais’ Conley & Lamble
‘there is public interest in the private lives afigic figures’ 2006: 51-1
‘can be more closely associated with credibilitgritwith position’

Worth ‘does it justify its appearance in the news?’ Brighton & Foy
Encompasses all of G&R'’s elite theory elementsostmews is centred on either elite people or gamsations, a | 2007: 28-9
catch-all term that covers everything from busireds nations.

Power ‘The salience of news material is enhancédrifolves people with power — however this maydefined. The Montgomery 2007
actions of presidents, princesses, prime minigtedspopes attract more notice than those of plusniperters, part-| (L): 7-8

News values relating to tiRERSONALIZATION of an event/happening — showing the human faégsaés and happenings

Personification

Offer a number of factors thatgmoially reinforce each other in producing persieation:
‘an outcome otultural idealism— where man is the master of his own destiny aedts can be seen as the outco
of an act of free will’;

Stems from ‘the need for meaning and consequeantligléntification— through a combination of projection and
empathy’;

As an outcome of thdrequency-factarpersons can act during a time-span that fit§rdguency of the news
media’;

As a ‘direct consequence of thlte-concentratiorbut as distinct from it’;

Because they fit with modern techniques of newheay#iig and news presentation: people are easprdtograph
than structures.

Galtung & Ruge
ni965: 68-9

Personalities

‘News is about people, and mostlyabualividuals. This news value emphasizes the needake stories
comprehensible by reducing complex processes atitlitions to the actions of individuals.’

Golding & Elliott
1979: 122

Identification:
Personalization

‘People are at the center of the event, the répa@ibout the activities or experiences of people’

chuiz 1982: 152

Personalisation

‘something which can be picturegeirsonal terms is more newsworthy than a conegptpcess, the generalized
the mass.’

bBell 1991 (L): 158

Familiarity ‘Fundamentally, people identify withhar people, and they are more able to understasthdesnember stories that | Johnson-Cartee
are concretized by such examples than those thatar 2005: 129

Personalisation ‘People have news value in a walypgtocesses do not. They are concrete, they prqadhts of identification, and| Montgomery 2007
they help to dramatise conflict.’ L): 7

News value relating ttl UM AN INTEREST factors in events/happenings, including entertaininand emotional aspects (closely related to Ralization above)

Entertainment

‘News programmes seek, and usuallly large audiences. To do so, they must takewstarf entertainment value

5 Golding & Elliott

in the literal sense of providing captivating, humes, titillating, amusing or generally divertingtarial. The

1979: 117
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“human interest” story was invented for just thisgose.’

Identification: Emotions

‘An event with emotion&buching aspects or components, pleasant or usgoi¢a

Schulz 1982: 152

Entertainment

‘Stories concerning sex, showbusjragsan interest, animals, an unfolding drama fieriog opportunities for
humorous treatment, entertaining photographs dy Wwiadlines’;

Harcup & O’Neill
2001: 279

Interest

‘people, human interest, the expose, ¢he, lyee-whiz stories’ [hinting at Novelty, tooyél

Gans 2004: 78-9

Human Interest

‘Means people want to know aboutmopteople, even if they are not important peoplesdme countries this
includes items about animals and children — alranogthing which stirs human emotion in any way.alh @almost be
considered a category which includes those iterbtighed because of emotion, not serious effect.’

Masterton 2005: 47

N/A

‘personal or human interest framing’

Harrison 2006: 137

Human interest

‘most commonly associated with fieatur ‘soft’ stories, although many news storiegehsome degree of human
interest’
‘an almost inexplicable quality that can only bebadised as human interest’
‘linked more to unusualness... and more to entartant’
‘broadly based, ranging from humorous to tragiédants and circumstances. It can inspire empatigrkscuriosity,
or arouse community concern’
‘give a ‘human face’ to the issue and thereforddran the human interest news value’
‘tugs at the heartstrings’
‘tied to basic needs, such as food and sheltewgisas to emerging social issues. As a news vilgan be a
uniting force in reminding people of their shareshanity and transmitting the universal remindet tha’re all in
this together™

Conley & Lamble
2006: 52-3

Factors relating tSENSATIONALISM

Sensationalism

‘implies that the communication afilect the mind of someone’... ‘and many definits discuss the ‘emotion
arousing’ aspects of sensationalism’

@stgaard 1965: 48

N/A

‘short, dramatic occurrences which can be atosalized’

Harrison 2006: 137

Factors relating tNEWS WRI

TING OBJECTIVES (general goals associated with news writing, siectlarity of expression, brevity, colour, accurastyg,)

Unambiguity

‘clarity in this connection must refersome kind of one-dimensionality, that therengy one or a limited number
of meanings in what is received’

‘the less ambiguity the more the event will be oedi.’

‘an event with a clear interpretation, free frombaguities in its meaning, is preferred to the hjgaimbiguous event
from which many and inconsistent implications cad aill be made’

Galtung & Ruge
1965: 66

Simplification

‘the news should be presented irhsagnanner that it is understood by the readatenlers, viewers... here we are
concerned with the tendency to simplify the contdrthe news so as to make the reports more easily
understandable.’

@stgaard 1965: 45

presupposed information of a particular kind, feaprevious models, may need partial expressi®upmarization

as background or context for actual events.’

Brevity ‘A story which is closely packed with facdsd little padding is preferred (particularly iorfant for broadcast Golding & Elliott
news)’ 1979: 120
Presupposition ‘Journalists must assume that readay not have read, or may have forgotten, previgiormation. Hence, Van Dijk 1988a (L):

121
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brevity” — of time or space — is one of the chggfals or conditions of news writing. Broadcastingigets its news
to fit within the time allotted, and the pressitoafithin the physical space of its pages.’

Clarity ‘clarify the confused and to ensure that gory contains enough background and explicéresfce to be understoodBell 1991 (L): 78
on its own’

Colour N/A Bell 1991 (L): 160

Unambiguity ‘the more clearcut a story is, the mibis favoured. If's, but's and maybe’s are mininighe “facts” are clear, the | Bell 1991 (L): 157
sources impeccable.’

Brevity Abbreviate, cut, make sure the story is ‘fartger than its content warrants’ Bell 1991 (L): 79

Bell 1995a: 306

Story quality

‘action, pace, completeness, clagifickly obtainable, aesthetic/technical features’

Gans 2004: 78-9

Satisfaction ‘The opposite of Suspense. It meaasttte item satisfies all the audience needs fornmation and leaves no Masterton 2005: 47
unanswered questions about what is next to happkeaeaome known.’

Brevity: ‘stories that are easily told — simple aticect.’ Johnson-Cartee
2005: 129

N/A ‘open to simple reporting’ Harrison 2006: 137

Clarity ‘be capable of being understood’ Conley & Lamble
2006: 42

Meaningfulness/ ‘news has a predilection for material whose meawgaigbe presented as if clear-cut and unambigudherrthan Montgomery 2007

Unambiguity cloudy and complex.’ (L):9

Factors relating tBALANCE

in content provision

Composition

‘the desire to present a ‘balancedieh- offering a range of events

Galtung & Ruge
1965: 67

balance within a bulletin as a whole between, f@maple, domestic news and international news, ipalihews and
sporting news.’

Composition ‘editors want both a mixture of diffet&inds of news and some common threads’; packagfimews Bell 1991 (L): 159
Co-option ‘a story which is only tangentially reddtcan be interpreted and presented in terms igfagnofile continuing Bell 1991 (L): 159
story’
Novelty ‘internal novelty — the news peg, the répmt taboo, fresh vs stale, the avoidance of esiwedreshness’ Gans 2004: 78-9
Story balance ‘story mixture, by subject, geograml®mography, political’ Gans 2004: 78-9
N/A ‘provide a balanced programme’ Harrison 2006: 137
Composition ‘how a news item fits with the othemits that surround it’ Brighton & Foy
...a natural order of content, a spread of itenth wiinimized duplication 2007: 26
Composition/Fit ‘In any bulletin particular slotarey particular values. It is common, for instarfoe,some broadcasters to finish | Montgomery 2007
their bulletin with a relatively quirky, ‘upbeatiuman-interest story. [...] There may also be comatitens of L):9

Factors relating to thlEWS AGENDA andNEWS CYCLE

Frequency ‘the time-span needed for the evenbfold itself and acquire meaning’ Galtung & Ruge
‘the more similar the frequency of the event ishie frequency of the news medium, the more probthlaleit will be | 1965: 66
recorded as news by that news medium’

Continuity ‘once something has hit the headlined la@en defined as ‘news’, then it withntinueto be defined as news for Galtung & Ruge
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some time’

1965: 67

The news barrier

“If a report is of a ‘certain piity, and/or that it must give the receiver sopassibility of identifying himself
with the news, and/or that it must be sufficierkciting to pass through the news channel’ thevilithave passed
through the news barrier. Also, other repatscer ning the same matter will more easily follow.’ [our bold; this
combines several issues, including news writingalyes (simplicity), personalisation or proxim{tgentification),
superlativeness (sufficiently exciting)]

@stgaard 1965: 51

Consonance: Theme

‘Occurrence in the context ofobeerrent political themes like e.g. inflatiomezgy crisis, terrorism, East-West
conflict, Near East crisis’

Schulz 1982: 152

Consonance: Predictabilit

‘The event was expeitedivance, its occurrence was known before’

Schulz 1982: 152

Continuity

‘once something is in the news, it tetmlstay there’

Bell 1991 (L): 15

Predictability

‘If an event can be prescheduledjéorrnalist it is more likely to be covered thaiitifurns up unheralded’

Bell 1991 (L): 159

Prefabrication

‘The existence of ready-made texttvfournalists can take over or process rapidly amstory greatly enhances tf
likelihood of something appearing in the news.t[uded here because this may be caused by thaupassthe
news cycle, deadlines etc]

\eBell 1991 (L): 160

Follow-up ‘stories about subjects already in thevsie Harcup & O’Neill
2001: 279
News agenda ‘stories that set or fit the news asgéion’s own agenda’ Harcup & O’Neill
2001: 279
N/A ‘similar events are already in the news’ Harrison 2006: 137
EXTERNAL FACTORS relating to business models/market/economic ciomdit

Competition

‘Every news outlet wants an exclusi@bries are also in competition with each otlmrdoverage’

Bell 1991 (L): 159

Organisational
requirements

‘Commercial pressures (circulation/readership, niggtional structure effects on story choice)’

Gane4: 78-9

Competition

‘within the same industry’

Gans 2004: 78-9

External influences

‘Is the content of a news ifaume, or has it been corrupted by pressure fromiadeit such as a proprietor, and
advertiser or politician?’

Brighton & Foy
2007: 29

OTHER (Factors that fall out

side of the classificatiooalegories above)

Dynamics: Uncertainty

‘Event with reference to thure of which consequences, course or terminati@ unclear and unpredictable’
[somewnhat related to temporal aspects]

Schulz 1982: 153

Dynamics: Timeliness

‘Event of an episodic chanmaetith beginning and end within one day, or ategith clear demarcations within on
day’[related to temporal aspects, but not abowtmey]

eSchulz 1982: 153

Facticity

‘the degree to which a story containskhnels of facts and figures on which hard newsvsi locations, names,
sums of money, numbers of all kinds.’

Bell 1991 (L): 158

Factors of the product

‘ the medium, the format’

Gans 2004: 78-9

Suspense

‘People like a mystery, so any item wieiabes the audience wondering what will happen‘hestat more is to be
known? How will it end? is newsworthy.’ [somewhatated to Novelty or temporal aspects]

Masterton 2005: 47

Secrecy

‘Applies when one person or group wants gegret some information the general public vidltfimportant or

Masterton 2005: 47

interesting. Such information is almost always ngarshy. This applies to government as well as camgs groups
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| | or individuals.’ [somewnhat related to Novelty/negas’]

Table 2: Definitions and explanations of news values (visuals: photography, film)

| Name of News Value | Definition/Explanation | Source
News value in th& | SUAL ATTRACTIVENESS of the imagery
Visual attractiveness ‘A story may be included@iyrbecause film is available or because of thendt& qualities of the film’ (p. 116) Golding & it
1979: 115-6

Picture opportunity ‘if a story provided a goodtpie opportunity then it was often included everewthere was little obvious intrinsic Harcup & O’Neill

newsworthiness’ 2001: 274
Visual attractiveness: ‘TV news reporters and peimbtojournalists seek opportunities to capturecisj people, places, and so on that pd®hnson-Cartee
visually attractive’ 2005: 130

N/A ‘availability of original pictures or film (foV)’ Harrison 2006: 137

T

actors relating tPHOTOGRAPHIC TECHNIQUE

Rossler et al 2011:
418

execution and technique | ‘includes aspects such as color, contrast, lightxpected perspectives and dramatic effort [arfdfsdo the
photographic quality of images’

Z

ews values measured by i PACT, SIGNIFICANCE OR RELEVANCE (potential or real) of the event on audiences

Significance-Consequence  ‘both news and featussdwinning photos nearly always involved local tspews of only immediate (short-term)Singletary and
interest.’ Lamb 1984: 108

Z

ews values measured by the leveC@NFLICT andNEGATIVITY in the event/happening

Conflict

‘we have previously described news pha@s®mbodying tension; that quality should be @efito include conflict,
and it is clear that news photos involved a great df conflict while feature photos did not.’

Singletary and
Lamb 1984: 108

Conflict/dramatization

‘While press photos whiclpttare drama and conflict are eminently newswortteyreality is that the bulk of press
photos do not represent drama or conflict. Oftery tthow the after-effects of a disaster, or shaninjuries
suffered by someone.’

Craig 1994: 197

Damage, Not defined, because the factors they recognise haen ‘previously taken into account by clasdmetor Rossler et al 2011:
violence/aggression, catalogues’ [i.e. those we mention in Table 1 above 418
controversy

ews value measured by the leveP@SITIVITY in the event/happening

N/A

‘It may be the case that positive news storiestaoee likely to be represented visually with prekstps. On the one
hand, press photos function to present accuraterpgof the world, they guarantee realism and betferwrite the
objectivity of the press, but alternatively theym@dso function to divert and entertain readermftibard’ news
stories, presenting them with images of peopletli@nselves.’

Craig 1994: 197

ews values relating to the relevance of the eliapgening in relation t6IME

Timeliness

‘For news photos, timeliness seemekly important; for feature photos, timelinessrsed extremely
unimportant. This was evident in the fact that nmighe situations in feature photos would likehgler (handicap,

Singletary and
Lamb 1984: 108
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retardation, etc.), while most of the situatiorediag to news photos would be quickly past (fomagke, flood,
shooting, robbery, etc.).’

Z

ews values relating to the geographical, cultaral sometimes psychological NEARNEBBOXIMITY of the event/happening

Proximity

‘the great preponderance of news antufeagphotos involved topics of only local interest’

Singletary and
Lamb 1984: 108

Z

ews values relating to tieROM INENCE or elite status of persons, nations, organisation

Reference to elite persong

‘The elite serve aemptative function — objects of general identifaa(therefore less likely to be
photographed)’

Craig 1994: 188

Celebrities Not defined, because the factors theggnise have been ‘previously taken into accbyrtiassical factor Rossler et al 2011:
catalogues’ [i.e. those we mention in Table 1 above 418
News values relating to tiRERSONALIZATION of an event/happening — showing the human faégsaés and happenings

N/A

‘the preponderance of persons in both newsfaatiire photos were of the working and middles#asnot the
celebrated or wealthy.’

Singletary and
Lamb 1984: 108

Personalization

‘So, press photos are one oftiingapy sources for producing a perspective of pepation in the news, and they
work to position individuals into particular relatiships with other individuals, groupings and insitns.’

Craig 1994: 193-6

Emotions ‘The particular nature of pictures toresent emotions and transmit them visually wasidensd by including the | Rdssler et al 2011:
factoremotiondnto the catalogue of photo news factors.’ 418
News value relating ttl UM AN INTEREST factors in events/happenings

Human interest

‘this aspect of news values repitegea definitional challenge, but if human intéieslefined as “information
which is powerful more for its compelling qualitifsan for its hard news values,” then our analygigcates news
photos sometimes include human interest, whilddature photos it is more clearly the raison d'étre

Singletary and
Lamb 1984: 108

Human interest

‘Human interest photos would ofteanderbalance the lead story which dealt with gléeple... the effect of this
kind of structuring is to establish a bifurcatidrttee world into those ordinary people who suffed @ometimes
conquer the exigencies of everyday life and el@egbe such as politicians, celebrities and profesdipeople such
as scientists and lawyers’

Craig 1994: 190

News values relating to ti¢OVEL TY, newness or unexpectedness of an event/happening
Unexpectedness Not defined, because the facteygdicognise have been ‘previously taken into agtcby classical factor Rossler et al 2011:
catalogues’ [i.e. those we mention in Table 1 above 418
Factors relating tBALANCE in content provision

Composition

‘The newsworthiness of one item iglpatetermined by its relationship to other seldatews stories. News editor
strive to establish a balance between differerggyq stories.’

5Craig 1994: 191

OTHER (Factors that fall out

side of the classificatiooalegories above)

Sexuality/eroticism

N/A

Rossler et al 2011:

418
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